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Description
The world of brands is undergoing a sea of change in the domain of consumer culture and it has become a challenge to cater to the minds of audiences. As such, effective branding has moved from being
product- and service-oriented to organizational- and social movement-oriented.

Holistic Approaches to Brand Culture and Communication Across Industries is a pivotal reference source for the latest research findings on the use of theoretical and applied frameworks of brand
awareness and culture. Featuring extensive coverage on relevant areas such as consumer behavior, observational research, and brand equity, this publication is an ideal resource for professionals,
researchers, academics, students, managers, and practitioners actively involved in the marketing industry.
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The many academic areas covered in this publication include, but are not limited to:
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Chapter 1
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Santosh Kumar Biswal

Telugu film industry, known as Tollywood is gaining popularity in the domain of regional film industry in India. Over the years, the
industry... Sample PDF (/viewtitlesample.aspx?id=193395&ptid=179831&t=Branding Culture: A Study of Telugu Film Industry)
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Chapter 2

The Impact of Brand Variance on Gender in FMCG Sector: With a Special Reference to Toothpaste Category (/chapter/the-impact-of-
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Priya Grover, Sabyasachi Dasgupta

With the rapidly changing times and technology, more and more companies are moving towards brand extensions to acquire a
competitive advantage.... 
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Ankita Sen Negi, Payel Das

One of the most popular forms of marketing strategy to endorse a product or a brand is celebrity endorsement. Masses are big fan of
celebrities both... 
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Exploring Gratification Factors in Visual Food Communication: With Special Reference to “South-Indian Cuisine” (/chapter/exploring-
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Sargam Thind, Sabyasachi Dasgupta

This chapter throws light on the impact of gratification factors in visual food communication on consumer decision making. This
research has been... 
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Rasu Chatrapathi Yadav

Telugu film industry known as Tollywood, is making its mark in terms of rich contents and branding strategies and subsequently
receiving the... 
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Leveraging a celebrity for instant recognition and visibility or building significant brand credibility and driving sales has been a... 
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Evolution of Brand Culture: A Post-Industrial Revolution Story (/chapter/evolution-of-brand-culture/193401) (pages 107-131)

Sudhir Sharan, Suneel Kumar Prasad

This chapter is the result of a deep-seated question in the mind of the authors- What is the essence of a business firm? The search of
answer led... Sample PDF (/viewtitlesample.aspx?id=193401&ptid=179831&t=Evolution of Brand Culture: A Post-Industrial Revolution Story)
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Harsha Gupta

With a boom in digital marketing and the luxury sector in India, research in both the segments have become crucial for mining insights
that guide... 
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The Indian millennial generation is increasingly demanding and consuming online video contents which form a considerable
percentage of digital... 
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